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1. INTRODUCTION
Thank you for your interest in partnering with Stream For
Good.

Our mission is simple: to create a transparent and scalable way
to generate donations through music streaming — turning
everyday listening into real-world impact.

This document outlines how our partnership works in practice,
what you can expect from us, and what we ask in return.

2. WHAT THIS 
PARTNERSHIP INVOLVES
We create a dedicated music playlist aligned to your charity’s
mission, tone, and audience.

This playlist is:
Designed to reflect your cause and messaging
Distributed on major streaming platforms (starting with
Spotify and YouTube)
Promoted collaboratively to maximise reach and impact

Each stream of the playlist generates revenue, which is then
converted into donations for your charity.



3. WHAT YOUR CHARITY
RECEIVES
As a partner, you will receive:

1. A Dedicated Playlist
created to match your preferred tone (e.g. uplifting, reflective,
awareness-driven)
Approximately 1 hour in length (this could be between 15 and 30
tracks, depending on the length of each song)
All tracks professionally mixed and mastered
Playlist distributed, published, and managed on Spotify, YouTube,
Amazon, iTunes, and Apple Music

2. Donation Revenue
A majority share of all revenue generated from streams (Please see
the Revenue Allocation section for more details)
Transparent tracking and reporting

3. Promotional Assets
A QR code for easy sharing
A digital asset pack for social media

4. Ongoing Visibility
A full-featured profile on our platform
consideration for inclusion in “Charity of the Month”
Continued promotion through our social channels



4. WHAT WE ASK IN RETURN
To make the partnership successful, we ask for 3 simple
commitments from you:

1–2 social media posts per month promoting the playlist (for
the first 12 months)
Inclusion of the playlist QR code in relevant campaigns or
communications (where appropriate)
Permission to use your logo within your profile on our
website

This level of support helps ensure the playlist reaches an
audience and generates meaningful donations.

5. HOW REVENUE GENERATION
WORKS
Revenue is generated through music streaming on platforms
such as Spotify and YouTube.

In simple terms:
Listeners stream the playlist
Streaming platforms generate revenue
Revenue is collected and allocated
Donations are distributed to your charity

We aim to be fully transparent about how this 
works, including the fact that:

Revenue per stream can vary
Total donations depend on the listener 

        engagement and reach

Important to know:

Streaming is not a direct donation, 
        But a way to generate funds over time

Revenue depends on the number of listeners, 
        streams, and platform payouts

We focus on consistent, scalable impact rather 
        than guaranteed amounts



Revenue Allocation
We have 4 clear partnership models:

1. Partnered Charities:
90% donated to the charity / 10% reinvested into growing
the platform

2. Unpartnered Charities:
50% donated to the charity / 50% reinvested into growing
the platform

3. Charity of the Month:
100% donated during the featured period. After the
featured period, the charity will either fall under the
partnered charity or the unpartnered charity model

4. 24-hour challenge charity partnership: 
90% donated to the charity / 10% reinvested into growing
the platform

 When Donations Are Paid

Streaming platforms report revenue with a delay of 3 - 4
months
Donations are typically distributed 2 - 3 months after we
receive reports from the streaming services, such as Spotify
and YouTube 
Smaller stream volumes may result in minimal or no payout
in the early stages. We don’t receive any revenue from
streams of 1,000 or fewer



THE AVERAGE PLAYLIST

CONSERVATIVE ESTIMATE
1,200,000 × £0.002 = £2,400

REALISTIC AVERAGE
1,200,000 × £0.0035 ≈ £4,200

OPTIMISTIC ESTIMATE
1,200,000 × £0.005 = £6,000

£2,400 - £6,000
PER MONTH

1 HOUR = 20 SONGS 

2,000 PEOPLE STREAMING PER
DAY FOR A MONTH = 40,000
STREAMS

MONTHLY STREAMS = 40,000 × 30 =
1,200,000 STREAMS



6. WHAT SUCCESS LOOKS LIKE
Success in this partnership is built over time.

Together, we aim to:

Grow a consistent listener base
Increase streaming activity 

        month by month by promoting 
        through social media 

Generate a sustainable and 
        scalable donation stream

While results can vary, 
charities that actively 
promote their playlists 
typically see a stronger 
long-term impact.

The more the playlists are 
streamed and listened to,
the more revenue is generated.

NOT YET PARTNERED?
We sometimes create playlists to support charities before a
formal partnership is in place.

These playlists are created with care to raise awareness and
generate funding, even if a charity has not yet officially joined
the platform.

If your organisation is featured in this way, you are always in
control. You can:

Ask for your playlist or profile to be removed at any time
Upgrade to an official partnership, increasing your
revenue share to 90%

We aim to represent every charity in a positive and respectful
way, and we are always happy to collaborate to ensure
everything feels right for your organisation.



A typical partnership follows this structure:

Week 1: 
Charity fills out the 

                 ‘Register Your Charity Partnership Interest’ form
The Form is reviewed
Approval
‘Statement of Work’  sent and agreed
Partnership Contract sent and agreed
Partnership is active

Weeks 2:
creation

music and playlist 
online profile
digital assets

playlist Reviewed and approved

Week 3: 
music distributed to Spotify, YouTube, and other services
Music published and live
playlist curated
qR code Created
digital assets sent out

Week 4: 
Online profile goes live
qR code sent out
Social media campaigns start
Everything is ready to go and 

                promote
   

7. TIMELINE OVERVIEW



We’re building something long-term — a new way for charities
to benefit from digital behaviour that already happens every
day.

We have a huge goal of generating over £100 million for charity
before 2050 - it’s a big target, but a long-term one. We hope  you
will get involved in joining us on this 
journey.

If this feels aligned with your 
organisation, we’d love to move 
forward together.

Thank you again for taking the 
Time to read through this 
Partnership overview, and we 
Look forward to hearing from 
you soon.

Gary Tate
www.streamforgood.com

10. FINAL NOTE

Transparency is at the core of what we do.

You will receive regular updates on performance
Revenue and donations are tracked and reported
We are always available to answer questions or provide
clarity

9. NEXT STEPS
Once your application has been reviewed, we will:

1.Confirm whether we’re moving forward with the
partnership

2.Share a simple Statement of Work
3.Provide a Partnership Agreement for formal sign-off

8. TRANSPARENCY & TRUST

G.TATE
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